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Look through the information in this booklet to help you construct your production piece that is worth a 
third of your Media Studies GCSE. 

Firstly, take a look at the following images to get an idea of what you will need to do to get a complete 
piece of work... 

After you’ve chosen a brief the first thing you will do is carry out some 

research into some texts like the one you are going to make. As you can 

see this person decided to make a magazine aimed at girls 

Notice that the work is 

typed and that they have 

used images to illustrate 

what they are saying. 

The whole piece of work is longer than this, it 

needs to be a minimum of 250 words. 

Part 1 Research 

Part 2 Planning 

The next step is 

to plan in some 

detail what you 

are going to cre-

ate. These are 

somebody’s ideas 

for a DVD cover 

and poster to 

promote a new 

horror film. 

These are just to give an idea what the final work might look like. The images are 

ones that have been found on the internet and there are some gaps and bits that 

need tidying up, this doesn’t matter at this stage - its just a rough plan. 

Introduction 



Part 3 Production 

This is the front cover, contents page and one other page for a new magazine aimed at teenage girls that somebody has pro-

duced. The work uses all original images that the learner took themselves using a combination of their mobile phone and a 

school digital camera. The idea with the production is that (as in this case) it should look as close to a real magazine that you 

would buy in a shop as possible, this means that everything needs to be tidy and perfect so no spelling mistakes, all the text is in 

neat columns and you’ve used the best images you could take. This work was completed on a school computer which shows 

that professional-looking work is achievable using simple programs and a lot of imagination. 

Part 4 Reflective Analysis 

When your practical work is as good as you can make it you need to reflect on what you have done and how successful you 

were at meeting the brief, you will also compare what you have created with the real texts that you studied in your research at 

the very beginning. 

This is another piece of 

extended writing with a 

minimum word count of 

750 words, note how this 

person has, again, used 

screengrabs to illustrate 

key points of their work. 

Those four pieces of work -  research, planning, production and reflective analysis - together make you practical piece and is 

worth around a third of your GCSE grade. 



Production Task 

1. Choosing a brief 

and two texts to study 

Now that you know what you are aiming for its time to make a start by choosing what you are going to do. 

You will need to select one of the briefs below. Make sure you choose something that you will be happy to 

work on for the next few months and that it fits your interests and skills. 

You will have one homework to 

complete this task 

When you have made your decision you will need to choose two texts that you are going to study and 

write about for your research. 

The texts you choose should be real examples of what you intend to make for your practical. 

As one of the things you need to cover is representation it is recommended that you choose texts that 

feature people to make this part of the task easier for yourself. 

Your texts for research must be accessible in school either by you being able to access them online, via 

your network folder or by having hard copies of them. 

A. Magazines 

Print option 

Create the front cover, contents page and one additional page for a new magazine in any genre aimed at teenag-

ers. The production must construct representations of people, places, events or issues that target the intended audi-

ence. 

Length: 

3 pages. 

B. Film 

Print option 

Create a DVD front and back cover and a film poster for a new genre film aimed at a mainstream 18-30 year old 

audience. At least 3 different main images must be used for the DVD front and back cover and film poster. The pro-

duction must construct representations of people, places, events or issues that target the intended audience. 

Length: 

3 pages (note: the front and back cover count as one page each). 

C. Advertising 

Print option 

Create three magazine adverts from a marketing campaign for a new product or service targeting teenagers. The 

production must construct representations of people, places, events or issues that target the intended audience. 

 

Length: 

3 pages (to include between 25 - 50 words of original copy across the three 

adverts and at least three different main images across the three adverts) 



Which brief have you chosen and why? If you struggle with this maybe you have chosen the wrong brief. 

What are the two texts that you have chosen to study? Why have you chosen them? 

Chosen brief and texts 



“ “ 

Production Task 

2. Writing your  

research 

Research          worth 10 marks 

You will undertake research into the way media language is used to establish genre conven-
tions, representations and target specific audiences. You will be required to analyse two prod-
ucts comparable with you chosen production, i.e. if you are going to make a music video then 
you would analyse two music videos from the same or similar genre. This analysis may take 
the form of annotations and/or notes to accompany the product or, in the case of moving image 
products, suitable illustrations of key moments from the product being researched. You will 
need to explore: 

 

the genre conventions of the products 

the representation issues raised by the products 

how media language is used to target a specific audience. 

 

As the nature of the research will vary according to the products selected, the word limits are 
set at a minimum of 250 words and a maximum of 500 words. 

You will have three lessons or 

equivalent to complete this task 

This is what the exam board say you need to show in your research. 

To clarify 

You are going to look at the two existing texts that you have previously chosen which are comparable with what 
you are going to create. You only need to focus on the areas that you are going to create so if, for example, you are 
going to make the front cover, contents page and a further page of a magazine then you would make that the main 
focus of your work with maybe just a short general introduction about the magazine as a whole. Do this for both of 
your chosen texts. 

Try to integrate what you are saying about both texts otherwise you will find you are just repeating yourself, 
wasting words and it gets boring. 

Use annotated images to illustrate what you are talking about, these labels can count towards the word count so 
again make sure you are not repeating yourself in the main body of your work. 

You need to talk about the genre conventions of the text, this is all the ingredients that go together to make it a 
film poster or magazine cover, you will need to talk about things like the text, images, colour, language, layout, 
content and how they are typical for that particular text. 

You need to write about representational issues so make sure your texts include people otherwise this will be 
quite difficult. Mention how people are shown, do they use stereotypes? Are the representations typical for the 
text? Are ethnic minorities or people you wouldn’t expect to see shown? How have the representations been con-
structed? Clothing, stance, facial expressions, props, choice of image, etc. Use of Photoshop… 

Lastly, you need to include some information on who the audience is and how they have been targeted, talk about 
the appeal of your text and how this is constructed with their choice of image, text, layout and colour, etc…  

Using theories will get you better marks, try to incorporate some into your work, these are the most relevant and 
are explained on the classroom wall in G30 or are available electronically in Media Studies —> Year 10 and 11 Re-
sources —> Year 10 Term 1 —> Useful Theories. 

Genre - Steve Neale’s Genre Theory, Barthes theory of semiotics. 

Audience - Uses and Gratifications theory, Stuart Hall’s Reception Theory 

Completed work is to be emailed for feedback and colour printing to staff.mj@emrysapiwan.conwy.sch.uk 

See overleaf for a writing frame and hints and tips for things to include. 



Paragraph 1 Introduction 

Start by introducing your two products and talking about their generic codes and conventions, how they 

tend to use representations and how they appeal to an audience in general. 

 

Paragraphs 2, 3 and 4 Main body  

Now look at each text in detail, you should be writing about the codes and conventions it uses giving spe-

cific examples and using media language for shot sizes, editing techniques and features (helpsheets are in 

the folder “Features of media texts” in Learner Docs For All —> Media Studies —> Year 10 —> Course-

work, try to integrate what you are writing about both texts into one piece of work to avoid repetition..  

 Visual codes—shot sizes, camera movements, editing, composition, colour, gesture, mode of ad-

dress, clothing, layout, language, text, font choice, props, etc… (not everything in the preceding list 

will be appropriate for every type of text, e.g. you can’t talk about camera movement if you’ve look-

ing at a magazine cover) 

 Audio codes– diegetic and non-diegetic sound, music, dialogue, sound effects, etc… (these won’t 

apply to print products) 

Next, write about the way people are represented in your two texts talk about the typicality or untypicali-

ty of the people featured and how the representation is constructed. If you don’t have people in your 

texts you will struggle here. Lastly you need to discuss who the audience is for each text and how the text 

appeals to them, what are they supposed to get out of it? How is it supposed to make them feel? 

Adding relevant theories as you go along will help push up your grade, as will including as many relevant 

examples of media terminology as you can. 

 

Paragraph 5 Conclusion  

Sum up the main things you have found out about your two texts. 

 

Remember to include some images of your texts to illustrate what you are talking about, just plain text is 

boring. 

 

You only have 500 words to cover everything about both texts. To give you an idea of what that looks like 

there are 346 words on this sheet … 

 

On the next page is an example of a research task. 

Sample writing frame 



Magazine research 

I am studying the well-known magazines Vogue and Glamour in order to create a magazine aimed at 
teenagers like myself.  Vogue is a fashion magazine that covers fashion, beauty, living, culture and the 
runway life. Vogue was founded in 1916 and is currently releasing new magazines monthly.  Glamour 
was founded in 1939 and covers topics like beauty hacks, fashion, makeup and lifestyle. Vogue and 
Glamour are read by many people world-wide who want monthly news, fashion and tips. 

Both the magazines have the beautiful, powerful and respected woman, Bella Hadid, on their front cov-
er, who is very feminine with her long hair, perfect figure and clear skin. 
Bella is a top model who is known for her looks and runway styles.  The 
reason for her outstanding beauty is to attract the buyer and make them 
think that if they were to buy that magazine they’ll look like the model. The 
magazine covers set unrealistic image goals by retouching and editing the 
models looks to make her more appealing.  Both magazines are aimed at 
young adults and teen agers who are interested in beauty and fashion. The 
cover of beauty or fashion magazines usually show someone well known 
and seen as a role model. The front covers aim is to give little information 
that means a lot, causing you to want more. 

Both magazines have Bella Hadid on the front cover, in both images Bella 
looks “perfect “ and makes you envy her. Glamour and Vogue are trying to 
persuade you to buy the magazine by making you think that if you buy the 
magazine you will be as happy and gorgeous as Bella.  

Vogue makes you want to buy the magazine before you’ve even read anything as they tell us “15 looks” 
making the reader want to see what’s in style and what all the 
models are wearing. Vogue also mention Gigi Hadid on the cover 
who’s a well-known model too. Glamour uses the image of Bella 
looking very confident and powerful, they cause you to want to 
read more by saying “Just the best! Boots, braids, brows, every-
thing.” This makes us want to know how she has the “best 
“everything and how we follow her. Both articles are about 
“perfect” women creating the idea in the reader’s head that they 
won’t be perfect unless they read the magazine and follow what it 
says. The image that the magazines portray isn’t a real or fair repre-
sentation of women. 

People who enjoy keeping up with the trends and reading about 
makeup and fashion will buy these magazines. The reader will gain 
information on make-up, lifestyle, fashion and gossip. Some read-
ers may become inspired to create their own looks and lifestyle 
even though the things featured in the magazine are very high class 
and just seen as a dream to most readers. People may want to buy 
these magazines just for social interaction meaning to chat with 

their friends about what’s in style or they may be reading for entertainment and to escape their life and 
dream about the “perfect” life.  

On the next page the opening to this has been annotated to show you the main points which you may 

choose to try and include on your work. 

Example of research 



Annotated example of research 
The first paragraph names the two 
texts that they are studying as well 
mentioning the brief, it continues by 
giving some background information 
on the magazines and their audience, 
it would have been better if they had 
researched the organisations which 
produce the magazines as this would 
show an awareness of industry. 

Description of the cover 

Analysis of the model, 
their importance and 
appeal, plus some sense 
of representation 

Audience appeal 

Technical aspects 

Awareness of target audience Generic codes and conventions 

In the next part of this Research example highlight or label three different examples or sentences where 

the learner has written about audience appeal, and three different examples of where they have written 

about representations. 

Where has this person mentioned a theory and which theory have they used? 



Making a start... 

By now you should be ready to begin your research, here are some final tips 

and reminders 

 

 The title of you research is Research 

 Your work needs to be typed in 10 or 12 pt. text 

 Use Calibri as your font 

 500 words is your achievable target 

 Aim to follow a writing frame or plan of some description to make sure you 

leave nothing out 

 Write about both of your texts 

 Use screenshots of your texts (use the ‘Snipping Tool’ to do this) 

 Use subject specific vocabulary 

 Don’t waste words through repetition 

 You must mention genre conventions, representations and audience 

 Aim to include at least one relevant theory by name 

 Your work is submitted electronically so no need to print work out 

 Email drafts and complete work to staff.mj@emrysapiwan.conwy.sch.uk 

for marking and feedback 



Production Task 

3. Planning 

You will have five lessons or  

equivalent to complete this task 

“ “ 
Planning            worth 10 marks 

You will apply what you have found out during research to create a plan for your production. 

This plan will take the following form: 

a draft design per page (print/online options), using appropriate software, 

which demonstrates how media language is used to establish genre conven-

tions and representations, and appeal to the intended audience. 

 

Original images are not required for planning and found images may be used by way of   

clarifying a point.  

This is what the exam board say you need to produce for your research. 

To clarify 

You are going to produce a rough version of what you intend to create for your production to help you 

plan your final piece of work. The type of work you do will depend on which brief you have chosen. 

As you are going to attempt a print brief you will complete a draft design (on computer not hand drawn) of 

each ‘page’ that you intend to produce, this will be a rough layout showing where things will go and how 

you will use all of the space, you don’t need to write all the final text in full just use boxes to represent 

them and label them with ‘review of new album’ or ‘tagline’ for example. The more detail you add, howev-

er, the higher marks you will get.  The planning is a chance to see whether you initial ideas will work and to 

give you an idea how your final version might look. 

The work must begin to show some evidence of how you will construct representations in your final work. 

This is important as failing to do this will seriously affect your final marks. The easiest way to do this is to 

have people in it. 

This work will be submitted electronically so there is no need to print anything out. It is suggested that you 

save the different versions as you progress though this task with different names so you can show how 

your work has developed. Completed work is to be emailed for feedback and marking to 

staff.mj@emrysapiwan.conwy.sch.uk 

See the following pages for more detail and hints and tips for things to include along with some example 

work. 

THINK CAREFULLY BEFORE PUTTING ANYTHING IN YOUR PLANNING THAT YOU WOULD 

NOT BE ABLE TO CREATE FROM SCRATCH FOR YOUR PRODUCTION e.g. IMAGES OF NEW 

YORK, EXPLOSIONS, HELICOPTERS, CELEBRITIES, DESIGNER CLOTHES, OUTER SPACE etc. 

UNLESS YOU HAVE THE FACILITIES TO RECREATE THEM IN YOUR ORIGINAL IMAGES. 



This is an example of a rough front cover of a magazine which was submitted as planning, as you can see it 

includes all the main features of a cover. It includes a main image of a model in a medium long shot found 

on the internet which would be easy to replicate, plus a masthead, a selection of teasers which suggest 

the content and audience and finally there is a web address, price and barcode to finish it off. The things 

that the person might try to improve in their final work is the font used for the teasers, the background of 

the image being slightly less busy so the text shows up better, but as it is it follows all the typical codes 

and conventions of a magazine and therefore it is a solid, though not particularly creative or challenging, 

piece of work. This person would probably have got a high mark but not full marks for this work. 

Sample piece of planning 1 

Obviously this person produced a rough contents page and one further page as a complete piece of 

planning. 



Sample piece of planning 2 

This is someone’s attempt at planning a DVD cover. There are very few clues to this fact. It almost uses 

the layout of a DVD cover (front cover, back cover and spine) and has a couple of key features but the lay-

out is very messy. The images (which this person could never hope to replicate in real life) have been 

stretched to fit the space and some of the text has been placed in areas where it is unreadable. This per-

son would probably get a very low mark for this work which is a shame because it would not take much to 

improve it. 

Give four improvements you would make to this work. 

* 

 

* 

 

* 

 

* 

Obviously this person produced a rough poster for the film as well to complete their planning. 



The template below can be used for your initial ideas for a DVD cover if your have chosen that brief, all 

other work needs to be A4 in size. This template is available on docsforall—> Media Studies —> Year 10 

and 11 Resources —> Section B Coursework —> Blank templates and storyboards 
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DVD Cover features 



masthead 

website, helps 

the audience 

interact with 

the publication 

colour scheme 

reflects skin 

tones of model 

price 

secondary 

image 

main headline in 

second largest text 

after masthead 

a question which we assume 

will be answered inside 

background colour 

mirrors that of 

masthead text 

publisher’s 

logo, date, price 

and barcode 

graphical feature to 

draw attention 

main image, model is 

making eye-contact with 

the reader 

underline and exclama-

tion mark for emphasis 

use of high and 

specific numbers 

makes magazine 

seem packed 

red is a colour 

associated 

with passion 

Magazine cover features 

teasers/coverlines per-

suade you to buy the 

magazine by telling you 

what’s inside 



Magazine inside page features 
The name of the magazine 

The title of the page 

The date of publication 

Images to show the main contents 

Page numbers for easy reference 

Editor’s welcome message 

The rest of the contents listed in 

numerical order usually grouped 

together by subject 

Colour scheme suggests subject matter 

Text arranged in columns 

Gutter to separate the columns 

Headline 

Section heading 

Copy 

Gutter 

Column 

Pull quote 

Images 

Social media activity 

Page number 

These lists of features 
are not exhaustive, 
you may use other 
features in your work 
or choose to omit 
some depending on 
the nature of your 
production. 



Advert features 

LO
G

O
 

P
R

O
D

U
C

T 
SH

O
T 

SL
O

G
A

N
 

M
O

D
EL

 

P
R

O
D

U
C

T 
N

A
M

E 

EF
FE

C
T 

O
F 

P
R

O
D

U
C

T 

C
O

N
SI

ST
EN

T 

C
O

LO
U

R
 S

C
H

EM
E 

C
O

P
Y 



Production Task 

4. Production... 
You will have ten lessons or equivalent

( i.e. a month) to complete this task 

You know what you need to complete for your production but here are some hints and tips. 

Your production ... 

...needs to be a development (i.e. a better version) of your 

planning, it is not just your planning with original images 

...needs to feature people prominently to show you know 

how to construct representations 

...needs to be 100% your own work, everything apart from 

very minor items (e.g. company logos and age certificates) 

needs to be created from scratch by you with evidence 

...must not be full of all the mistakes and errors that were in 

your planning 

...must have all its text checked for spelling and grammar 

...must look like a real product 

...must represent 10 lessons work when it is finished 

...must be your best work. 

There is an example of a magazine production at the beginning of this booklet and there are some further 

examples of other productions on the next page. 



These are examples of final produc-

tion work for a horror film poster, a 

magazine cover and an advert for a 

new computer game.  



“ 

“ 

Reflective Analysis       worth 10 marks 

You will analyse and evaluate your production in relation to the two products you analysed 

in your Research. The reflective analysis will highlight the use of media concepts in your 

production by focusing on: 

 

how key genre conventions have been incorporated in your production 

representation issues raised by the production 

how genre conventions and other key features are used to target the specified audience. 

 

You are encouraged to be selective and focus on key elements of the production, making 

comparisons between the products you individually researched and your own completed 

production. 

 

Work must be presented in word-processed form and may be illustrated (for example with 

screengrabs or images). The word limit is 500 words to 750 words. 

Production Task 

5. Reflective 

 Analysis 

You will have three lessons or equiva-

lent( i.e. a week) to complete this task 

To clarify 

You need to type a report analysing and evaluating what you have done and how it compares to the two 

texts that you studied in your research. Your report needs to be 750 words in length which is about a page 

and a half of A4 in 12 point text. 

When you are analysing you a writing about your work in the same way that you wrote about your two 

chosen text in your research, when you evaluate you should be talking about how successful your work is 

in appealing to an audience and when compared to real products. Try to blend these two together.  

Your report will include an account of how you used typical genre conventions in your text, i.e. the ele-

ments you selected that made it clear what media form you were using, the representation issues that you 

put within your product and the effect this is supposed to have on your target audience. Try to include ap-

propriate images to illustrate what you are writing about e.g. the images that you used or the completed 

cover, if you have chosen to create a moving image product it is up to you to obtain the necessary screen 

shots to illustrate your report.  

Completed work is to be emailed for feedback and colour printing to staff.mj@emrysapiwan.conwy.sch.uk 

 

See the next page for a writing frame and hints and tips for things to include. 



Production Task 

Reflective analysis... 

Start by talking about the generic codes and conventions of your product and how and why you have 

used them, here’s a recap of the things you should be mentioning… 

 Visual codes—shot sizes, camera movements, editing, composition, colour, gesture, mode of ad-

dress, clothing, layout, language, text, font choice, props, etc… (not everything in the preceding list 

will be appropriate for every type of text, e.g. you can’t talk about camera movement if you’ve 

made a magazine cover) 

 Audio codes– diegetic and non-diegetic sound, music, dialogue, sound effects, etc… (these won’t 

apply to print products) 

 

Evaluate how you have used them in comparison to the existing texts you looked earlier. Have you used 

those conventions in a normal way or have you challenged them by doing some thing differently e.g. a 

masthead that goes down one side of a magazine cover instead of being at the top to create an effect. 

 

Now write about the representational issues you have incorporated into your product. Why have you 

used them and what effect are they supposed to have?  You will probably be focusing on how you have 

represented people here but you may have represented other things. 

 

Now write in detail who your target audience is and how what you have created will appeal to them. You 

should also think about what the audience is supposed to get from the text, is it supposed to make them 

laugh, cry, get annoyed, feel good about themselves, inspired?? How do you know and how has this been 

done? As well as your own opinion, asking real people their views is helpful here and will help with the 

evaluative process. 

 

Finally, write a brief conclusion summing up the main parts of your reflective analysis. 

 

Remember to include some images of your product to illustrate what you are talking about.  

Include as many relevant examples of media language as you can, that’s how you get the top marks. 



These examples show you what you need to do for your Reflective Analysis 




